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I . INTRODUCTION AND StJMMARy.

COMMENTS OF THE ASSOCIATION OF DIRECTORY PUBLISHERS

',' ;?;) 1997

CC Docket No. 97-231

ADP BellSouth-Louisiana

BEFORE THE

Federal Communications Commission",\
WASHINGTON, D.C.

ADP is a ninety-nine year-old international trade
association representing the interests of llindependent ll
telephone directory publishers, that is, publishers of white
and yellow pages telephone directories that compete with the
Regional Bell Operating Companies (llBOCsll) and other local
exchange carriers (llLECsll) in the sale of telephone
directory advertising (primarily yellow pages classified
advertising). ADP's more than 175 member pUblishers produce
some 2,200 telephone directories serving communities
throughout the United States.

In the Matter of

The Association of Directory Publishers (llADPll),l by its

As part of the Telecommunications Act of 1996, Congress

captioned application of BellSouth Corporation, BellSouth

attorneys, hereby submits its comments concerning the above-

enacted Section 222(e) to bring competition to the telephone

traditionally been blocked by the LECs. Section 222(e) requires

1

publishing market, an area in which meaningful competition has

Application of BellSouth Corporation,
BellSouth Telecommunications, Inc., and
BellSouth Long Distance, Inc.
Pursuant to Section 271 of the
Communications Act of 1934, as amended,
To Provide In-Region InterLATA
Services in Louisiana

Telecommunications, Inc., and BellSouth Long Distance, Inc.

directory advertising (yellow pages, Internet, etc.) and

LECs to sell the subscriber list information that they gather as
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an inevitable by-product of providing local telephone service

the name, address, telephone number, and business classification

-- to competing directory publishers on a "timely and unbundled

basis, under nondiscriminatory and reasonable rates, terms, and

conditions." Because LECs are the sole source of such data, the

LECs' provision of listings on reasonable terms is essential to

the opening of the directory advertising/publishing market.

Unfortunately, BellSouth has failed to comply with Section

222(e) and has instead attempted to maintain its monopoly over

the sale of telephone directory advertising in its home markets:

• BellSouth is pricing its listings unreasonably by admittedly
charging whatever the market will bear and earning profits
of 1,300% or higher;

• BellSouth discriminates against competing directory
publishers by refusing to sell them CLEC listings or
updates, both of which BellSouth obtains at no charge as a
condition of interconnection and provides at no charge to
its directory affiliate, BAPCO; and

• BellSouth is using its market power over listing information
to erect entry barriers and monopolize the Internet
directory market.

BellSouth's unwillingness to comply with Section 222(e) in

order to perpetuate its directory advertising monopoly raises

serious concerns about BellSouth's willingness to open its local

monopoly markets to competition, as required by Section 271.

BellSouth's attempts to thwart competition in the directory

publishing market warrant denial -- or an explicitly conditional

grant -- of its application to provide interLATA services in

Louisiana.

2
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Section 271 is designed to create incentives for the LECs to

open their local monopoly markets to competition. The primary

focus is on the competitive provision of local telephone service.

Competitive provision of local telephone service is expected to

provide substantial consumer benefits in the form of greater

choice, lower prices, and enhanced innovation.

Fully competitive provision of telephone directory services

is likely to complement and reinforce local telephone service

competition. For example, competitive local exchange carriers

may chose to offer branded directories to complement and promote

their telephone services. Competing directory publishers are

likely to offer consumers a variety of user-friendly directory

services designed to make the increasing variety of telephone

service providers and options more accessible and understandable.

For these reasons, the Commission should take full advantage

of the incentives designed into the Section 271 process to

require BellSouth to comply fully with Section 222(e) of the Act

before BellSouth is awarded the privilege of entering the long

distance business. Given BellSouth's record of non-compliance

with Section 222(e), the Commission should either (1) deny

BellSouth's application or (2) condition the effectiveness of a

grant of the application on BellSouth's prior demonstration of

full compliance with Section 222(e).

3
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II. BACKGROUND.

A. ADP'S Experiences With BellSouth Are Relevant To This
Proceeding.

As part of its Section 271 review, the Commission has stated

that it "would be interested in evidence that a BOC applicant has

engaged in discriminatory or other anticompetitive conduct, or

failed to comply with state and federal telecommunications

regulations. ,,2 Evidence that a BOC has engaged in a pattern of

discriminatory conduct, said the Commission, "would tend to

undermine" BOC's claims that its local market is or will remain

open to competition once the BOC has received Section 271

h
. 3aut orlty. As discussed below, BellSouth has failed to comply

with the requirements of Section 222(e) by restricting access to

listings to foreclose competition in the directory

advertising/publishing market. Such behavior warrants careful

consideration and an explicit resolution in the context of

BellSouth's Section 271 application.

B. Section 222(e) Was Enacted To Open The Directory
Advertising/Publishing Market To Competition.

Subscriber list information is the heart of the telephone

directory advertising/publishing market. With these listings,

publishers are able to publish directories that are useful to

consumers, to sell yellow pages and Internet advertising to local

businesses, and to distribute directories to end users. Without

2

3

See Ameritech Michigan Section 271 Order, FCC 97-298, CC
Docket No. 137 1 397 (reI. Aug. 19, 1997).

Id.

4
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such listings, a publisher would be unable to publish a useful

directory and thus would be unable to compete for advertising or

to deliver its books to consumers.

LECs are the sole source of subscriber list information. As

noted in the House Report, "LECs have total control over

subscriber list information. "4 A recent report of the U.S.

Copyright Office concluded that telephone directory listings are

a "prototypical example" of sole source data because it is

"simply not possible" for listings to be obtained "independently"

of the LEC. 5 BellSouth has conceded this point, admitting that

it has no competitors for the sale of its subscriber list

information to directory publishers. 6

Historically, LECs refused outright to sell or otherwise

license subscriber list information to competing directory

publishers. 7 Of those that did sell listings, many imposed

pricing and other terms that were so excessive as to constitute

a virtual refusal to deal. 8 Other exclusionary practices have

included a refusal to provide updated subscriber list

information (e.g., change of addresses, new connects,

4

5

6

7

8

See H.R. Rep. No. 104-204, Part I., 104th Cong., 1st Sess.
89 (1995).

See Report on Legal Protection For Databases 102 (U.S.
Copyright Office 1997) .

See Testimony of BellSouth Witness Juneau before the Florida
PSC (Jan. 13, 1997) at 132-133 & 156, Exhibit 3.

See H.R. Rep. No. 104-204, Part I., 104th Cong., 1st Sess.
89 (1995).

Id.

5
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disconnects). To prevent LECs from continuing their

anticompetitive behavior towards their directory publishing

competitors, Congress enacted Section 222(e). That section

provides, in pertinent part:

Subscriber List Information. - . . . a
telecommunications carrier that provides telephone
exchange service shall provide subscriber list
information gathered in its capacity as a provider of
such service on a timely and unbundled basis, under
nondiscriminatory and reasonable rates, terms, and
conditions, to any person upon request for the purpose
of publishing directories in any format.

According to Representative Paxon, Section 222(e) "is a

simple requirement to protect an area of telecommunications

where there has been competition for more than a decade, but

where service providers have used pricing and other terms to try

to limit that competition. Now we are prohibiting such

anticompetitive behavior. "9 Thus, Section 222(e) "guarantees

independent publishers access to subscriber list information at

reasonable and nondiscriminatory rates, terms and conditions

from any provider of local telephone service."10

III. BELLSOUTH HAS NOT COMPLIED WITH SECTION 222(e).

A. BellSouth's 1,300% Profit On The Sale Of Its Listings
Violates Section 222(e).

Section 222(e) requires that BellSouth -- like all LECs --

provide its subscriber listings to directory publishers under

"nondiscriminatory and reasonable rates, terms, and conditions."

9

10

See Floor statement of Representative Bill Paxon, 142 Congo
Rec. E184 (daily ed. Feb. 6, 1996) (discussing reasons for
passing Section 222(e)).

See Conf. Rep. No. 230, 104th Cong., 2d Sess. 205 (1996).

6
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BellSouth admittedly earns a 1,300% profit on the sale of its

listings and therefore it fails to comply with Section 222(e).

In Louisiana, BellSouth provides subscriber list information

to directory publishers under a "Directory Publishers Database

Service" tariff. 11

( ¢) 1
. . 124 per lstlng.

The tariff price for basic listings is $0.04

The same tariff price is used in Florida

where BellSouth has submitted documents to the Florida PSC

showing that its cost per listing is $0.003. 13 As BellSouth has

admitted, its 4¢ listing price yields a profit of 1,300% per

1
, , 14
lstlng. Thus, for example, BellSouth charges $40 for a group

of listings that cost it only 3¢. On its face, this profit

margin is unreasonable.

BellSouth, however, attempts to justify its huge profit

margin on the grounds that competing directory publishers

purchasing BellSouth's listings are able to pUblish their books

profitably. According to BellSouth witness Juneau, it is

entirely reasonable for BellSouth to sell 100,000 listings (which

cost it only $300) for $4,000 because the purchasing "publisher

then has the opportunity to sell thousands if not hundreds of

thousands of dollars of advertising. ,,15 In other words, the more

11 See Louisiana Tariff ("Tariff" ) which is attached as
Exhibit l.

12 See id. at A.38.2.3.A, Exhibit l.

13 See BellSouth Cost Study, Exhibit 2.

14 See Juneau Testimony at 130, 145, & 162, Exhibit 3.
15 See Juneau Testimony at 130, Exhibit 3.

7
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profitable the listings are to purchasers (publishers), the more

16BellSouth will charge. Or, as BellSouth's own witness put it,

the 4¢ price per listing (and accompanying 1,300% profit) is "a

market rate" which "is based on what the market would bear. Ill?

In a "market" like the one for directory listings, in which there

is only one seller (the LEC) , market pricing is just a euphemism

for monopoly pricing. Even monopolists rarely earn 1,300%

profits.

That BellSouth is able to charge these kinds of prices

reflects the fact that it is the sole source of its subscriber

I , 'f . 181st 1n ormat10n. BellSouth's monopoly power is evidenced in

its tariff which charges a different price for the same listing

information depending on how it will be used:

(1) use in a single, printed directory is 4¢/listingi

(2) use in mUltiple printed directories is 12¢/listingi and

(3) use in a CD-ROM directory is 18¢/listing. 19

These prices yield profits far in excess of the 1,300% margin on

basic listings. At 18¢/listing, BellSouth earns a 6,000% profit

on the sale of its listings for publication in a CD-ROM

d ' 201rectory. A mere 4,000% profit is earned when those same

16

1?

18

19

20

BellSouth's listing prices are based on lithe value that the
service has to the user" of the directory as opposed to cost
plus a reasonable profit. See id. at 189, Exhibit 3.

See Juneau Testimony at 131, Exhibit 3.

See Part II.B., supra.

See Louisiana Tariff at A.38.2.3.1, Exhibit 1.

With a cost of $0.003/1isting, BellSouth earns 6,000% profit
when selling listings for CD-ROM directories at 18¢/listing.

8
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listings are sold to a publisher intending to use them in more

than one printed directory.

There is no reasonable basis for charging different listing

prices based upon the type of directory in which the listings

will be used. Such naked, monopolistic price discrimination is

designed to divert profits to BellSouth from competing directory

publishers. Such tactics are anticompetitive and serve only to

hinder competition by permitting BellSouth to discourage

competition by making it unprofitable. That is precisely what

Congress sought to prohibit in Section 222(e).

B. BellSouth Unlawfully Favors Its Directory Affiliate
Over Competing Directory Publishers.

As a condition of interconnection, BellSouth requires CLECs

to provide to its directory affiliate, BAPCO, CLEC listings and

daily updates -- new connects, disconnects, and change of address

-- at no charge to BAPCO. BellSouth refuses to provide (or

require the provision of) such CLEC listings to competing

directory publishers. Such blatant favoritism towards BAPCO

violates Section 271's command of "nondiscriminatory" treatment

and merits a public interest finding against grant of BellSouth's

Section 271 application.

1. CLEC Listings.

As part of its interconnection agreements, BellSouth

requires CLECs to enter into agreements with its directory

BellSouth has explained that CD-ROMs provide a "greater
value" to end users and thus BellSouth should be able to
extract a greater price from purchasers. See Juneau
Testimony at 148-49, 151, & 161-62, Exhibit 3.

9
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affiliate, BAPCO. 21 In both its interconnection agreements and

corresponding directory listings agreements, BellSouth obligates

CLECs to turn over their "directory listings and daily updates to

22those listings" to BellSouth and BAPCO. Such listings must be

turned over at the CLEC's expense "and at no charge" to BAPCO.
23

These provisions ensure that BellSouth's directory will be

complete and that BAPCO will be able to solicit CLEC customers

for directory advertising.

BellSouth, however, seeks to obtain these advantages only

for itself; it refuses to provide (or require the provision of)

CLEC listings to competing directory publishers. According to

BellSouth, CLEC listings are obtained by BAPCO via a contractual

relationship separate from BellSouth and therefore they need not

be shared with competing directory publishers. 24 That argument

is false and flies in the face of Section 222(e).

The BAPCO contract is entered into as part of the

interconnection agreement with BellSouth. For example,

BellSouth's interconnection agreement with WinStar Wireless, Inc.

21

22

23

24

See, ~, Sprint Spectrum Agreement Section XI, Appendix B,
Tab 30 to BellSouth's Application; WinStar Agreement § 6.13,
Appendix B, Tab 8 to BellSouth's Application.

See, ~, Sprint Spectrum Agreement Section XI. &
Attachment C-1, Appendix B, Tab 30 to BellSouth'
application.

See Sprint Spectrum Agreement, Attachment C-1, Appendix B,
Tab 30 to BellSouth's application.

BellSouth has rejected numerous requests for CLEC listings
from ADP member and Louisiana publisher, The Sunshine Pages.
See Exhibit 4.

10
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states that it is "[s]ubject to execution of an agreement between

. . . BAPCO, . the execution thereof to be a condition

precedent to the effectiveness of this Agreement with respect to

Directory Listings and Directory Distribution. ,,25 Thus, BAPCO's

contract is entered into as part and parcel of the CLEC's

interconnection agreement with BellSouth. More importantly,

because the BAPCO agreement is linked to BellSouth's

interconnection agreements, the CLEC listings are gathered as

part of BellSouth's provision of local service. Thus, they are

expressly required to be sold to competing directory publishers

pursuant to Section 222(e) on reasonable rates, terms, and

conditions. That they are not constitutes a violation of Section

222 (e) .

2. Updates.

BellSouth is also required to sell updated listings to

competing directory publishers. 26 Such listings -- new connects,

disconnects, and change of address -- are used by publishers to

(1) sell directory advertisements to new businesses, (2) deliver

directories to new customers, and (3) maintain accurate and

complete databases of directory listings. For those very

25

26

See WinStar Agreement § 6.13.a, Appendix B, Tab 8 to
BellSouth application.

Section 222(e) "is intended to ensure that [independent
directory publishers] are able to purchase . . . subscriber
listings and updates." See H.R. Rep. No. 104-204, Part I.,
104th Cong., 1st Sess. 89 (1995) (emphasis added) .

11
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reasons, BellSouth provides BAPCO with daily updates. 27 The

essential nature of updates is highlighted by BellSouth's

requirement that CLECs provide it and BAPCO with updated listings

d '1 b . 28on a II a1 y" aS1S." Although BellSouth offers various

tariffed update services, those services impose conditions so

onerous as to constitute a refusal to deal. 29

For example, BellSouth recently altered its pricing scheme

for its Weekly Business Activity Reports ("WBAR") tariff in a

manner rendering the service too expensive for competing

directory publishers. Until recently, publishers subscribing to

the WBAR had received and were charged only for the changed

numbers in the NXX, i.e., new connects, disconnects, transfers,

and changes of address. Recently, BellSouth altered its fee

structure such that it still provides only the changed listings

but charges publishers for all the listings in the entire NXX. 30

Thus, what traditionally cost competing publishers only a few

hundred dollars a month now costs several thousand dollars. At

least one Louisiana Publisher and APD member, The Sunshine Pages,

27

28

29

30

See Juneau Testimony at 125-126, Exhibit 3 (stating that
BAPCO receives daily updates to allow it lito sell
advertising and to distributer] directories").

See, ~, PrimeCo Agreement Section X, Appendix B, Tab 28
to BellSouth application; Sprint Spectrum Agreement Section
XI, Appendix B, Tab 30 to BellSouth application.

An offer to deal on unreasonable terms is a type of refusal
to deal. See Fishman v. Wirtz, 807 F.2d 520, 450 (7th Cir.
1986); Delaware & Hudson Railway Co. v. Consolidated Rail
CokP., 902 F.2d 174, 179-180 (2d Cir. 1990).

See Exhibit 5.

12
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has canceled access to the WBAR because it is "cost

h 'b" 11
31pro 1 ltlve.

In altering its charges for the WBAR, BellSouth also revised

its tariff to include other update options, such as a Daily

Update Report and a New Connect Report. These options were to

take effect on October I, 1997. At this time, however, they

remain unavailable. Moreover, even if available, those options

are priced onerously as the tariff expressly states that lithe

ordering customer(s) would be required to pay BellSouth a minimum

of the entire cost of service development. 11
32 BellSouth,

however, has failed to provide any estimates of the development

costs for these services. Hence, at this time, the services are

unavailable and, in any event, their costs are unknown.

BellSouth should be not granted Section 271 authority at a time

when it provides both CLEC listings and daily updates to itself

while denying them to competing directory publishers.

C. BellSouth Is Excluding Competitors From The Internet
Directory Business.

BellSouth is attempting deliberately to foreclose

competition in the Internet directory business by forcing

directory publishers to obtain listings under BellSouth's

directory assistance tariff. Such actions violate Section 222(e)

and suggest a bleak forecast for the type of compliance that may

be expected of BellSouth in the Section 271 context.

Ii.'.'i~

II!
'I~
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I!!
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II~
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l
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31

32 See Louisiana Tariff at A.38.2.1.C, D, & E, Exhibit 1.
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As noted, BellSouth sells listings to directory publishers

in Louisiana through a Directory Publishers Database Service

("DPDS") tariff. By its terms, the DPDS tariff does not

encompass the sale of listings for use in an Internet directory

and BellSouth will not permit listings sold under this tariff to

b d · I d' . 33 h B lIS he use ln nternet lrectorles. Rat er, e out asserts

that Internet directories are directory assistance and therefore

it will permit listings to be used for Internet directories only

when such listings are purchased under BellSouth's directory

. . ff 34
ass~stance tarl . That tariff, however, requires the Internet

publisher to pay BellSouth 3.5¢ each time the Internet directory

is accessed. Thus, the more popular and useful the directory,

the more expensive the listings become. According to one

Louisiana pUblisher, The Sunshine Pages, BellSouth's "open ended

cost [structure for Internet listings] prohibits us from

including this product in our directory and directly damages our

ability to compete in the global marketplace."

Section 222(e) requires BellSouth to provide reasonable and

nondiscriminatory access to listings for use in "publishing

directories in any format." That term plainly encompasses

directories published over the Internet. BellSouth should not be

permitted to provide interLATA services in Louisiana until it has

33

34

See Louisiana Tariff, at A.38.2.1.A, Exhibit 1; Juneau
Testimony at 107 & 182, Exhibit 3.

See id. at 114 & 182-88.

14
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complied fully with Section 222(e} and eliminated its

discrimination against publishers of Internet directories.

IV. CONCLUSION

For the foregoing reasons, the Association of Directory

Publishers respectfully submits that the Commission should either

(1) deny BellSouth's application to provide interLATA services in

Louisiana or (2) grant it conditionally upon BellSouth's

demonstrating to the Commission's satisfaction -- before its

authorization to provide long distance service becomes effective

-- that it has brought its practices with respect to listings

into full conformity with Section 222(e). Such a showing would

require, at a minimum, that BellSouth charge rates reflecting

only incremental costs and a reasonable return and that listings

and updates be available to all directory publishers on terms no

less favorable than those available to BAPCO.

Respectfully submitted,

THE ASSOCIATION OF
DIRECTORY PUBLISHERS

eodore Case W
Michael F. Fin

WILLKIE FARR & GALLAGHER
Three Lafayette Centre
1155 21st Street, NW
Washington, DC 20036-3384

Its Attorneys

25 November 1997

15



CERTIFICATE OF SERVICE

I, Robin D. Smith, do hereby certify that on this 25th day of November, 1997, copies of the
foregoing "Comments of the Association of Directory Publishers" were hand delivered, unless
otherwise indicated, to the following parties:

Commissioner Michael Powell
Federal Communications Commission
1919 M Street, N.W.
Room 844
Washington, DC 20554

Chairman William E. Kennard
Federal Communications Commission
1919 M Street, N.W.
Room 814
Washington, DC 20554

Commissioner Gloria Tristani
Federal Communications Commission
1919 M Street, N.W.
Room 826
Washington, DC 20554

Donald J. Russell
Chief, Telecommunications

Task Force
Antitrust Division
U.S. Department of Justice
1401 H Street, NW - 8th Floor
Washington, DC 20005

International Transcription Service
Room 140
2100 M Street, N.W.
Washington, D.C. 20554

** Filing was mailed, first-class postage prepaid.
005018001

Commissioner Susan Ness
Federal Communications Commission
1919 M Street, N.W.
Room 832
Washington, DC 20554

Commissioner Harold Furchtgott-Roth
Federal Communications Commission
1919 M Street, N.W.
Room 802
Washington, DC 20554

Janice Myles (5 copies)
Policy and Program Planning Division
Common Carrier Bureau
Federal Communications Commission
1919 M Street, N.W.
Room 544
Washington, DC 20554

A. Richard Metzger
Common Carrier Bureau
Federal Communications Commission
1919 M Street, N.W.
Room 500
Washington, DC 20554

Brian Eddington **
Louisiana Public Service Commission
Post Office Box 91154
Baton Rouge, LA 70821-9154



••tt __

David Konuch
Competitive Pricing Division
Common Carrier Bureau
Federal Communications Commission
1919 M Street, N.W.
Room 518
Washington, D.C. 20554

Katherine Schroder
Policy and Programming Division
Common Carrier Bureau
Federal Communications Commission
1919 M Street, N.W.
Room 544
Washington, D.C. 20554

** Filing was mailed, first-class postage prepaid.
005018001

- 2 -

Dorothy Atwood
Policy and Programming Division
Common Carrier Bureau
Federal Communications Commission
1919 M Street, N.W.
Room 544
Washington, D.C. 20554

Michelle Carey
Policy and Programming Division
Common Carrier Bureau
Federal Communications Commission
1919 M Street, N.W.
Room 544
Washington, D.C. 20554



Exhibit 1

Exhibit 2

Exhibit 3

Exhibit 4

Exhibit 5

ADP BellSouth-Louisiana

EXHIBITS LIST

BellSouth's tariff for the sale of
listings in Louisiana

BellSouth cost study in support of its
Florida tariff

Testimony of BellSouth witness Juneau
before the Florida PSC

BellSouth letter refusing to provide
CLEC listings to directory publishers
and confirmation of same by The Sunshine
Pages

Letter from The Sunshine Pages to
BellSouth canceling sUbscription to
BellSouth's update service because of
the large price increase due to
BellSouth's new method of calculating
charges

** All exhibits relate to the pUblic interest arguments
raised by ADP. All exhibits are on file with the
Commission but have not been submitted in electronic
format.



m
><::r:
ii
=i



AR. LianNa SERVICES

A3&.1 Directory A nce DatabUe Servloe (DADS)
A31.1.1 DeICfIpeIoa of ..........

A. Upon ..... lie CoaIpIa1 Wi1l~ IGCIl ..... ........ -.I ....... --- UIiIp
(UCIpt • UIahId by D. foUowIDa). '0111, tor .. CU' •• 'I .... ,1 ..,.. of JlftWIdIaI DacIiaIy AI....
~ ...- to ill ead ....... n. tIIIIl "ad 11 -.y -dC1- aIlIItII DiItdaIJ AuiatInl:a .". .w-
Car ill Oft \III 60IIla DA1)S CUIIDIDK. %)lrectac7 It ~ Il1'\'IOIII .. dIftMd u:
1. V" DbIctaIy All.... (DA. 0pcrUIrc:a- DA0pm80rsyna1IUId)."
2. Blilk .ac~ A.IIiMIae (DIIa~ -11M}

II. DADS JlIrIIiIIIM .. may lit ClI'dInd GIl ............. ar eomM_ Iu- IIId .......... 1iIIiap buiI
for IICII CaIrIl QIIcI requeML Tbc data JlIO"idId will iDcdudI all tJlIibIe IJIbp II O\It1ia1d Ie C. 1M D.
foUowiDlo

Co DADS wlDlIII:JudI die foI1o'IriaI:
1.......

M oar.- ......''''' III quaWlld liIfId-. JIIddII••n IDd tI&tpbrt ..... fIcom,., 1DII1nM,. 1" m
T.....~ (to .. aM", ,.m"" by~ ..- will the m.u.idual Jadepcadaat
TlIepIIoae Cnmpul.) sublc::rUlen lOCIIId Ia •~ NPA.. wltlcb .....dae (ollowiq:
.. LiIt8d Ill....Aa illput 011 tile Cam,..., lIIW:lI CIIdIr.
b. UMecl~ • !bale NWIlw Jlldx ar hftb. SIMt Mar.- ... ar SutIb. Addna Ptctlx or S\dIla,

Qlm"umlty NUll, Stata Ham&.
Co ,......NIIlIIber
cL Aoooun& fllPA • O1fIMd"1 NPA
Co AaaouDt NXX • Orillaedftl NXX
f. ~CD • OriIi""'Ql CoaunaitJ Code
,. D.-. eusz.d.- ofExcncflUpda-.

b. Dnc:coI7 w ....'Y • AI~ C<wmmmItJ H.... Indi.....". 1f IPP"-.Ne ..... wW. be ICC Car taNip
cIInlctmy IWM.

L DfnctIlry NIIDI • AI.... ('ommunI11 H.... If IpP1icIbID !or...... dinlclIDIy aa1D11iJtinI.
j. UalquB~fad'cMar
It. PITIue CadIia • Special 1I4cl&.... repnIJq J.iIdIDI'. 1I11,h _ .m:c (e.... '-laphGne obIaviq

equtpnwd. ...". lCYa far IbI dcIt).
In Iddf_ lD .. fIIW*IiDI lilted illfOl'lllllkla, die CUIkWW' IUJ opd&lIIaIIf l8quest Noa·Lilrad UIdap
WIdclIl wUl bM:bIdI eM IN'CIIIIUIIb ddDId In ... b. mil ...~ and/ar NOlI-PlIbUahed UItIAp wh1ch
will includt 1nlbmWi0ll defiIIcl ill ..~

n. Company will mquu. auftlcieat dme(~ OM maaIb) ....ivial an order to PrepIIe Cbc
SuoFTlI.

1. DIilJ Updaa

DaD, will .... 111 lilCinl c:II-.Ia ICtiYtlJ 0CCI1Iriq IiDce die c:uIloII*'. IIIGIt rec:en& upcIafe. ne
Il ,.ovt-. OIl a Bu............ or colllbu.s IUliDelllIIllleMctencc buia. n.. apdIII:I sbI11 •
used ..., by 1M CIIIDIIa' 10 kit, lUI iD1'cIrnIIIion c:=- Dc1hay of Ddy Updalcr will C".OJllTMIICC the day
after..~receMahiI B... POL

SecoIld ...,.......
e-::.u Piftt acvllld PIp 1

I!PPBCTIVB: ScpIandIIr i,. 1995



A38. LISTING SERVICES

A38,1 Directory A..latence Databa•• Service (DADS) (Cont'd)

"3'.1.1 Description or Se"iCI (CDnt'd)
D. OAD5 il not I ¥Crntim copy Gf Ih. Company's Directory AailClftct (DAI 01&1.. or of tile Company's

OlrKcory.The followin, listin.. will not be pro\'lded with DADS:
1. (DELETE.O) (D)

2. (OELE.TE.D) (DJ

J. Secondlry Listinp
4. (DELETED) (01

S. Listinp that In clMdlees by the Compo,.. inappropriatl to providl
E. The Compln, raanes the riatu to acluda I1\Y ft.ml at tM rcqu.. of tho Complny'llUblCriben.
P. . Ucense teet. Clnce11lrion fees. Ind Terminltion Liability .. for DAD! are .. set ionia ill AJ8.1.3IoUowinc.

A3I.1.21,,1Illtlona
A. AU riPt. title au isllCfCM ill and. to DADS, Ulcludlnc IUlntellectual propttIJ rips penUei... ttalmO, .nil

remain with ttle Compan,. Thl Company lie.... til. lAIC of DADS ro the cUStOmer. The ,dtle to DADS slWl
remain 10IIIy whh 1M Company wh.ther or aotlr is in the ~ion of I CUIIOmer.

L VII of DADS IIIaIl ". limited solely to lhe C\dIOmer'S provisloninl of Dircc:rory AMislal\ce tne _",lees •
cleftned il\ AJ8.1.1 preccdlftl-

C. DI\DS may not be lded ror any purpose whieh ylolala federal or 5Iatil ...... staIUIII. rlplalory orden or
w-iffL

D. Ea:epi lor the pccmi.tlCl lAllI, Ill. CUSlom,r shall nOl dlsclolc DADS to oUaen ,lId shall \1M due care In
providinC tor the security and conftclcruillity of DADS. The customer staall not rent, licenll or racH DADS
for an, purpose. nor shan CloaIlOmcr ,.rmit iu tad lIMn to cio the lime. The cUIlOmers shaU GOt reproduce
DADS cICCept for the preparadon of arcltival or btekup c:opi•. Failure 10 comply with the proyisions of this
TarIff shall result in &crmillalion Gf the Slrvice and cu.stomer shall illUllCdlattly rthlrft to lbe Company all
capicl of DADS in ill poueulon and sball makl no further UII of DADS data. nat Company may ref\&se to
furllish rbe .r"lc:e wilen it haa rcaonable crounClilo beti....... lUCia .mel IIWI be UItd in vlolllion of tllis
Tariff. Upon cUIIOlDtr termination or DADS the cUSIGmer shall rClurll all copie of DADS or provide
IdIqUite writran proof ULil the dati h. beclt rcmo_ &om their 5)'S1UI aK d_ro,-L

I. The minimum ."Ioe putod for DADS is cw.J.. (12) /'IlOftLhl. 1J1e ,.Jatio. u.' Ion" COr deposita and
paymenl of service in A2.4 01 CIlia Tariff shall apply. If. CUIlOl'Mr eucaII .ft ordlr Car t!le Bue File prior to
the schedWtcl delivery da.., tile C'iltomcr sbI1I par tht Company I caaallMioll ,. U SpIClIled in "38.l.1.8. If
• customer terminate his l~btcriptioD to DAD! 01\ or Iftlr Ute sclatduled dallvery date of the 8ase File,
termination *' are due as olltllMd ill A38.1.3.C.

,. The Cu.llOmet sban pm¥idc ..matea IpeciftcatiollS.1iped b, • dUly Illlhon-d rcp........U.. 01 UUI cllIeamer.
for tach DADS onSlr. All cmIen mUll be coraftr'med ia writin. by tM cusro l'ha Compoy ItWl not be
liable for 11I7 arran or dddencies ira th. clara pro.idId. The cllllomv 10 re..... the Company from
In, and ail llabililJ' whicb ...., ariIe dlle 10 allY erron lIId omillions ia <:0 '·1 U$tiftp.

G. The CUllOm. slIaU protecl, Indemnify, sa¥e harral_ ancl deflnd the Compaa, frolll and apilllr any luaU
tall, liability. d·ma.. and IXJM1'M aritlnl o~t of lily denalnel, claint. IUil or jUdpntal for ctamaaes Ihat ma,
arill out of eM Compan,', .PP.,iftS of DADS Or 11M of dati concained thareia i"lIpCCIlve of Iny faull.
f'aUure, or fteeu.eace oa lhe part of til, Compan,.

H. Unl_, expr...., permit.... nclrher ,he COUSlOIIW nor ill ,mplo7lll, apaUI or repteIeIltaei_ lhall represent
in any wa, to In, perIOn or make M' Idvenbinl cillm U\Il ill clitIctory _blanca type ..~ice is spoftlOrtd
or approved by the Company or thai the Company or ICll of III .1'611111I art 1n any WI' conlltcted with the
customer or that I"e Company or Iny of lu affillales haft aIIJ respoftliblUty for the eUSlOmen _nice.

SOUTH aNTRAL IELL
TELEPHONE COMPAl"fY

t.OUIStAl'oIA
(SSUED~ 5efMmber 15. 1994
BV: Presidelll • Lou.isilnl

New Orleans. Louisiana

Finl& Revised 'ap Z
Ca"cllls Orili".1 Pale l

EFFECTIVE~ !eplemher 2~. 1~4
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